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form, making the process of renting
supplies efficient by having a specialized and centralized site.
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Vento provides an event planning
tool were event planners won’t
miss anything they need for their
event, following a step by step guide
where they can find & rent products
fast, have a secure payment & track
every phase of the process including
transportation.

The Migration
Alternative Project
Alejandra Aguilera Cano

We humans are a moving specie, we
were nomads, traveling in search
of food, shelter and safety. Today
people move for many different
reasons—economic, political, cultural, religious, and environmental issues. Sometimes, migration
and displacement are forced, as in
the case of a natural disaster that
destroys homes. Whatever the
motivation for leaving your homeland, the world should be a refuge
for all.
Cities are the future scenario for
humanity, by 2030, 80% of people are
becoming urban dwellers, 1 out of 3
living in extreme poverty conditions,
so cities are the natural landscapes
for receiving thousands of migrants
looking for a better life, opportunities and livelihoods for them and
their families, but at the same time,
are cities ready to receive hordes of
newcomers at scale and speed and
at the same time overcome the environmental impact and address the
growing inequalities? Are we designers ready to resolve this monumental
challenge?

Europe is living a migration crisis,
but I rather call it an opportunity,
a challenge to look into redesigning the inclusive cities of the future
and look at the opportunity of slums
across the world. This project envisions a world where migration is
seen as positive impact for economic,
social, cultural and political issues,
a way of knowledge generation that
embraces diversity, a perfect framework for citizen participation and the
collision to deploy innovation and
design for social change.
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On other hand, through Vento a supplier can keep inventory, availability
& prices updated of more than 800
on stock products, avoiding costumers calls or phone messages, tracking
transportation & receiving a secure
payment of 200 events serving on
average per month.
Vento connects the event industry, in
an efficient & simple way.

Nuna
Pop-Up Hotel
Andrés Barrios Masías

Nuna was born through the search
of a new business opportunity
in the accommodation industry.
Travelers around the world have
evolved into experience seekers
who are trying to get the best out
of their travels by choosing experiences that fulfill them. They
are characterized by their hunger
for adventure and want the best
out of every experience through
different services that meet their
expectations.

Nuna is a pop-up hotel that makes
temporary appearances in exotic
locations through glamorous modular
design cabins that are adaptable and
transportable anytime, anywhere.
We believe that sustainable tourism is
the future of the hidden communities
in the Andes. For this reason, we want
to change the way tourism is being
done today, giving soul to the experience through quality services and by
opening then mind sets of communities and travelers who want to take
the essentials to the next level.
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In this scenario, the market offers us
products like the Master programs in
IED, with multidisciplinary curricula,
new methods of learning, entrepreneur and sustainable mindset that
fits with the needs of students and
the education industry. But this is
enough to have a complete master
experience?

In IED even with a good academic
program, doesn’t have a tool /
resources that generate engagement
and trust in students, to ensure them
a complete master experience, so we
found an opportunity to improve
that designing a Student experience
that ensure that every of them can
complete their master adventure
with easy and accessible tools that
support their professional development. Reinforcing the word of
mouth and reputation of IED that
are the key factors to every new student have in mind to decide doing a
master program.
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WellDone
Belgi Bircan

WellDone is an online platform
that enables real-time feedback,
meaningful collaboration and targeted coaching to empower your
workforce and achieve results.

WellDone software solution provides
open communication and fair evaluation tools to build stronger associations between day-to-day work and
overall organizational achievement
and improve employee engagement
and productivity.
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Innovative enterprises and institutions are therefore those that work
hard to determine the future, to find
new ways, set new trends and push
other consumption and production
models different than those driven
by following a mere human-centered
design approach. Albert Einstein
said: “we cannot solve our problems
with the same thinking we used when we
created them.”

From these ideas MERAKI LAB is
born, a participatory innovation
consultancy that finds value in the
innovation that flows from putting
to work together with our designers a scientist, a retired teacher, a
nutritionist, a manager or even a
grandma. In our company the role
of the designer is not set and blurs
among stakeholders. This allows the
final solution to be valuable, innovative and above all meaningful to the
planet and its people who will ultimately benefit from.
When a project comes to our hands,
we understand the complexities of
challenges and analyze its magnitude
from a systemic point of view. This
way we design a tailored project team
choosing carefully the members from
a growing international network of
200+ professionals, experts, associations and individuals.
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WellDone is on a mission to modernize performance management
by breaking down the annual performance review process into daily,
digital conversations that enables
managers and team members to recognize achievements easily, in realtime, when it’s most relevant.

ing, human-oriented design, lean
startup, etc.).

ShotPlay
Drinking App
Andrés E. Merola Brewer

On the backstage there is an in-house
team of designers, analysts, anthropologists, journalists, engineers,
architects and policy makers who
come together to design following a
systemic design approach in order to
make all this magic happen.

The Mother of drinking games. An
adaptable card-shuffle dynamic
with different card category
packs for users to personalize
their game and make their way
through every phase of drunk.
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“Yo no soy de aquí pero tu tampoco, de
ningun lado del todo y de todos lados un
poco.” Jorge Drexler.
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Meraki Lab
A participatory innovation
consultancy
M. Concepción Moreno Durán

Vento
Daniela Beltrán Londoño

Finding supplies for an event in
Bogotá can be a nightmare, it can
even take weeks to rent a product.
Vento connects event planners &
event suppliers in one digital plat-

Nowadays young professionals
around the world are looking for
new ways of learning and generate more experiences. In the other
hand the education industry is
evolving and demanding methodologies that prepare students to
new world demands.

Every year there are 3.9 billion
tons of food in the world. One
third of it (1.3 trillion) is in perfect conditions and ends up being
disposed. Food waste has an impact
on three pillars of sustainability; economic, environmental and
social.

For Buckminster Fuller, innovation was a process able to radically transform a scenario that
could not answer the needs of a
new time. This innovation is quite
more related to understanding
and reshaping the big social, digital and environmental current
transformations than to applying
the proper techniques and methods associated to the innovation
and design practice (design think-
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new generation of “employee” the
well know Freelance. The work tendency has also helped businesses
to reduce costing and expenses, for
those small companies that are not
able to hire for long periods.

Desk aims to be a simple solution
and tool for companies and startups
that are changing their structure and
implementing a new working interface. Our focus is to provide communication, professional talent and safe
controlled execution. In it, companies
will be able to work with professionals
all around the world, without losing
communication and control over the
projects, saving money and time.

Bstamp
Nicolás Slinger García

Lots of production and supply
chain scandals specially around
the food and fashion industry are
making people demand more trustfully, transparent and traceable
information about the history of
products they consume everyday.

The Gig Economy is one of the
strongest tendencies of the labor
market “the economy of shortterm contracts or work”. The
term describe the new working
environment that offers flexibility for companies but mainly
to the employee. Reducing working hours, being able to work on
different projects and companies
at the same time and even having
better revenues.

This economy is leading the future
of work, and changing how companies will interact with the work force
that is available, adapting their work
methodology and structure to the
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Where will we find enough food
for 9 billion people? By 2050 we’ll
need to feed two billion more
people. How can we do that without overwhelming the planet?

Cosecha
David W. Salazar

The Gig Economy is one of the
strongest tendencies of the labor
market “the economy of shortterm contracts or work”. The
term describe the new working
environment that offers flexibility for companies but mainly
to the employee. Reducing working hours, being able to work on
different projects and companies
at the same time and even having
better revenues.

This economy is leading the future
of work, and changing how companies will interact with the work force
that is available, adapting their work
methodology and structure to the
new generation of “employee” the
well know Freelance. The work tendency has also helped businesses
to reduce costing and expenses, for
those small companies that are not
able to hire for long periods.

Desk
Freelance team work
Natalia Peralta Estrada

us become more conscious about the
food we put on our plates. We help
people make connections between
our food and the local farmers who
grow it, our food and the land, and
climate that sustain us. Together
we enhance health, lifestyle and the
quality of life. We know a healthy
environment is essential to healthy
living. Vigo is helping make our
planet a happier and healthier place
for generations to come.

Vigo
Wherever you go Vigo
Gabriela Jiménez

Single and bi-family homes are the
most problematic part of the chain,
since they cannot find better options
to fulfill their nutritional needs, such
as unreliable prices, fresh and homemade foods, and holding back from
discarding the leftovers. As a result,
these smaller families throw away
twice the amount of food than larger
families.

Joineat, is a solution created specifically to help this kind of consumer.
It consists on a platform where they
can share food while connecting to
people who want to eat well while,
not creating waste or spending extra
money. Joineat gives its users an
opportunity to commercialize food
in a fresh and easy way. It is a shared
economy initiative where citizens are
empowered to solve their own needs
in a sustainable way.

“Responsible Consumption and
Production,” is totally connected
with the mission and vision of
Bstamp. Why not in the future international organisations such as the
United Nations or the World Health
Organisation force governments to
make companies be transparent and
show the story of every product, as
they do today with for example with
the ingredients in food packaging?
Definitely, it will change the world.

10

The issue is within the food chains:
production, distribution and consumer homes.
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IED Student Experience
Giuliana Dongo

Joineat
María José Otárola Muñoz

ShotPlay gets the best out of every
icebreaker topic and organize them
into separate card-packs for users to
combine and make their own game;
adaptable to the people and situation
they are playing with.
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This project was born in the reality of Mexican migration from rural
areas to urban in a project to develop
smart slums, but has been shaped
in an unique way in the bossom of
spanish migration and refugees to
give answer to their claims. It shows
the journey to become an strategic
designer committed to social innovation, a glance into systemic design
to resolve one of the world’s greatest
challenges.
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Desk aims to be a simple solution
and tool for companies and startups
that are changing their structure and
implementing a new working interface. Our focus is to provide communication, professional talent and safe
controlled execution. In it, companies
will be able to work with professionals
all around the world, without losing
communication and control over the
projects, saving money and time.

Bstamp is a mobile platform that by
scanning a digital stamp in labels,
it allows brands to show the whole
story of a product, since its origin,
production, supply chain and how
it arrives to the consumer hands
to empower them when making
a sustainable buying decision.
Additionally as a premium service it
will have real time consumer data,
reviews of products, social media
interaction and other functionalities for companies to have the necessary feedback and information to
know more about their customer
behaviour.

It will be supported with Blockchain
Technology making the information
100% transparent, traceable and
unalterable, as it tells everyone in
the supply chain who has done what
to an individual product, and reassures to the final customer that for
example the food they eat is exactly
what Bstamp says it is. Imagine of it
like a digital pedigree for individual
products.

The roadmap of the company is
to start working with sustainable
brands as early adopters (Bstamp
has already validated the whole business model in the ecological food
and fashion market). As this brands
will start showing the whole story of
their products and empowering their
potencial customers, the idea is then
to attract traditional local and multinational companies because they
won’t have another option than to
change to a sustainable mindset and
be transparent to their clients to be
competitive in a long - term period,
having in mind the green trend all
around the globe, specially in young
people and coming generations.
Last but not least, the United
Nations “Sustainable Development
Goals” Worldwide Agree me nt,
specially Goal nº 12 referred as

Animal agriculture is among the
greatest contributors to global warming, emitting more greenhouse gases
than all our cars, trucks, trains, and
airplanes combined. It is the thirstiest user of our precious clean water
supplies and a major polluter, as
runoff from fertilizers and manure
disrupts fragile lakes, rivers, and
coastal ecosystems across the globe.
Animal agriculture also accelerates
the loss of biodiversity, as we’ve
cleared areas of grassland and forest
for farms, we’ve lost crucial habitat,
making animal agriculture a major
driver of wildlife extinction. The
environmental challenges posed by
animal agriculture are massive, and
they’ll only become more pressing as
we try to meet the growing need for
food worldwide.
That’s where Vigo comes in, Vigo is
a mobile organic food cuisine that is
aimed to help humanity have access
to healthy, exciting, local organic
plant based foods on the go.
We inspire positive social change
within the community by providing personalized dishes. We also do
catering for events and teach cooking
classes. Our dishes give our customers high quality meals guided by sustainable principles.

We teach our customers how it’s
possible to have extraordinarily flavorful, exciting, nourishing food that
can sustain human beings, without
having to cause unnecessary suffering to animals and wasting our limited resources.
Vigo is a community which promotes
the need to find a balance between
producing more food and sustaining the planet for future generations.
This is a pivotal moment when we
face unprecedented challenges to
food security and the preservation
of our global environment. The good
news is that we already know what
we have to do. Addressing our global
food challenges demands that all of

Room-me
Maria Luisa Espinos Iglesias

In Europe, freelance numbers have
increased by 45% in the past year,
becoming the fastest growing
group in the EU labour market.

At the same time, in America the
data is even clearer: It is estimated
that more than 53 million people
work as freelancers. A big part of
all these freelancers identify themselves as Digital Nomads, a term that
roots from their freedom in choosing
their workplace which opens them
the borders to work in any place in
the world. In so, they become true
nomads, only reliant on finding a
working space with internet connection and electricity. According to
several studies, it is estimated that in
2035 there will be over a million digital nomads.
The current solution in terms of
workspaces for digital nomads are
limited to co-working spaces and
although they are an interesting
proposal and very functional they
have some limitations for some of
these people. The main one is flexibility, as a co-working space does
not allow them complete freedom
of location, time or price. How can
we offer the maximum workspace
flexibility for freelancers and digital
nomads? Precisely for that, we have
created Room-me, a digital platform
in which you can book a workspace
immediately, wherever you are and
for as long as you need to; paying
only for the time you make use of it.
It involves a service that connects
users that are looking for a space to
work in which others that offer their
available space.

CDL
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Kamana
The restaurant that makes
crowdfooding
Beatriz Andrade Losada

Spain is one of the most charitable
countries in the world, though we
are proud of it, we also know that
many young people don’t have the
means or know a way to collaborate. However, we noticed there
are a few things younger generations aren’t willing to give up.
Like for example, traveling and
discovering new experiences and
cultures.
We are what we eat, but somehow
we also eat what we are. Gastronomy
plays a fundamental role in cultures,
making it the ideal bonding factor
between young people and social
projects, through an act as simple as
eating out.
We introduce KAMANA, a pop-up
restaurant, where giving back is as
easy as a four step recipe.

1. We look for social projects that
need funding.
2. We create our dishes with popular
recipes from the places where the
projects are coming from.
3. The money raised with each dish,
will finance its corresponding project, as a way of crowdfunding.
4. When the project is complete, the
dish disappears, making room for
the next one.
At KAMANA we understand constant
movement as key factor of feeling
alive, that is why everything from our
location to the projects and dishes
moves along with it.
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Non
Differences don´t define us
Juan Pablo Castañeda Arang

“I´m not a man / I´m not a woman
/ I am something that you´ll
never understand” was first sang

by prince about 30 years ago.
Nowadays this is not something
we just hear in princes songs,
but something that is definitely
happen, teens are viewing gender
on a different spectrum and don’t
see themselves or their peers as
absolutely man or female, they see
themselves as them. This has been
happening for a long time, but
today is not just about wearing
your brothers clothes, or wearing your boyfriends jeans, is about
changing the whole wardrobe and
get rid of the traditional ways
of buying clothes in a binary way,
there are also more signs that
show that gender is not absolute
at all, nor does clothes.
Data shows that gender is on its
way to become more of a nonissue,
according to Havas’ latest report,
“The Future is FeMale,” a majority of
the 12,000 people (millennials: 4,457;
Gen X: 5,464; and baby boomers:
2,246) in 32 countries surveyed see
no difference between the genders.

This kind of consumer attitude
towards gender shift prove that the
more people perceive qualities to
be independent of gender, the less
reason there is for gender bias and
differentiated norms in any situation
or location including workplaces and
shops.
Fashion has been exchanging women
and men clothes since Coco Chanel
change the rules for ever.
AFA BASICS is an initiative that
found within this niche a need to
supply through fashion, going against
traditional conventions as Chanel in
its time.

The NONTAG is the main core in
which AFA BASICS places its inspiration and concept to develop a truly
nongender fashion brand that seeks
to enhance the identity beyond the
genders through timeless silhouettes
and designs where the natural laws of
gender as we know them do not apply.
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Kiddobytes
Opening the way to future creators.
Agustina Chio Davalo

Exponential technological
advances have led us to believe
that everything has already been
created, but if I tell you that 85%
of 2030’s jobs do not exist yet, it
would sound ironic, right?

VFuture jobs might not exist yet, but
the tools for the future do. The question is, are you using this tools in a
way that will allow you to be part of
this future?

Kiddobytes is an academy that sees
the potential of putting imagination
and creativity at the for front. A place
for the creators of the future, where
kids explore the latest trends such
as virtual reality, coding, 3D printing,
robotics or Big Data.
Not only are the jobs of the future
unknown to us today, but 35% of the
skills considered important to enter
the work place today, will disappear
in the next 5 years. We are responsible for preparing the future leaders
with the skills for becoming creators
of the future.
Kiddobytes gives them the power
to create the world they dream of,
empowering them to transform and
improve things with the power of
imagination.

ECOALF started to expand all
over the world.

Changing Perspectives
Jordan Gartner Mariana

With the opening of the new store in
Berlin, a communication campaign is
required to make positive beginnings
at the new location. Communicating
through online and offline channels,
there will be a call to action under
the tagline: In nature nothing is
created nor destroyed…just beauty
transformed.

We are born with a magical perspective of the world, a broad and
wild vision. Kids are gifted with
the power of untamed thoughts.
Unfortunately, most people grow
up and narrow their view, reducing their world. No longer seeing
what is beyond their short distance focus, limiting their possibilities. Change becomes scary,
and innovating feels like an
unclear task.

Aligning with the season the first call
to action campaign is the ECOALF
advent calendar, which carries the
tagline: the magic of transformation,
inspired by kaleidoscopes, which
create an alliance between science
and art. January will see events take
place inside the store in order to
create a local ECOALF community
and enlarge the worldwide community for the brand. Furthermore,
ECOALF Berlin will pursue more
exposure under the tagline; transform in style. and will help the brand
to reach selected target markets.
#beautytransformed #bethemomentum
#seiderimpuls.
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Religion is very personal and
should stay at home. Once outside,
it is manipulated and can cause
conflict. Islam has been used to be
sold for Muslims and non-Muslims
for certain purposes other than
what it was meant to be. This has
been a reason behind the rise of
Islamophobes and Islamic extremists which are considered different faces of the same coin.
While truth is obscured and hard to
see as shadows are cast, untruths
spread, again and again!

Nomad
Campaign for 3INA cosmetics
Gabriela Fariña

Re. v i s i o n / is a call to shed light
on the shadow created by extremists
to illuminate it with dialogue, banish
prejudice and cripple the power of
the perverted few who find darkness
their home.

A marketing campaign introducing
the NOMAD COLLECTION. Made
for the multinational, multiracial
youth and adults.

Only with light we can reconcile difference, read between the lines, stop
the mess happening arround and
revision reality.
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AFA communicates itself in a liquid
relationship in constant movement
but yet static possible to connect
physically and mentally with its customers believes.

We need someone to help us look
at things in a different way, amplify
our point of view, in order to stay
relevant in a world that changes so
quickly. Opinno is a company that
transforms organizations by changing their perspective, delivering
impact through collaborative innovation. Guided by the believe that
being resilient and opened to change
keeps companies prepared for the
exponential world we live in.

But when you are focused on external transformation, it is easy to
forget that being ready for change
yourself is fundamental. Having a
transversal communication plan, in
which external and internal communication work together, eliminates the issue of helping others and
having no resources left for your own
growth. Because you can’t preach
something that you don’t practice,
how can we sell innovation if we
don’t show innovation ourselves?
Changing perspectives campaign deals
with this issue from the core, tackling the misconception some people
have about what innovation is, and
bringing back the focus to the engine,
the people in Opinno. Nonetheless,
I encountered how difficult this
change is for some, even in this
consultancy’s that sell innovation.
Making this project applicable in
only one department of the company,
but that can be used as an example to
initiate change in the company as a
whole.

Cerveza La Virgen
Maria Vitória Silva Monti

Beauty Transformed
Lara-Sophia Evers

With the new opening of a flagship store in Berlin, ECOALF is
entering a new territory. #becausethereisnoplanet strives to
create awareness for our planet,
making people aware of what they
wear. Appearing for the first time
in 2012 on the Spanish market,

True individuals who make up a large
portion of the population today. The
Nomad line highlights the juxtapositions of mixed cultures, contrasting environments, and their individuality, represented through colors,
motifs, and the essence of each different country.

The direction of the platform it will
be focus on young millennials, and
the issues that are interested by this
generation.
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Nomad
Gabriela Fariña
re. v i s i o n
Muhieddine Ghlayini
Zasca!
Fernando Montiel Castro
Cerveza La Virgen
Maria Vitória Silva Monti
Beagle
Alev Takil
Tuuulibreria
Adam Royce Viney

Tuuulibreria
Find what is hidden
Adam Royce Viney

Have you ever landed in a city and
had no idea what to do, but also
had no desire to research about it
as well?

Zasca! is an online platform, provide by VICE where the main objective is to deny or confirm any
trend news, even though it comes
from the main media or any social
media.
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Beagle
Alev Takil

Zasca!
By Vice
Fernando Montiel Castro
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La Virgen is a craft beer from Madrid.
Together we are solving this main
question: How the brand can expand
without losing the main three values
of being, authentic, honest and have
a good quality? For do that La Virgen
invite you to have an easier life. A life
#SinTrucosSinPrisas.
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The fashion Brand AFA as (all for
all) was created in 2015 in Colombia
by its owner Juan pablo Castañeda
(industrial designer) with his partner
Sara Jaillier. (Fashion designer).

After finishing his education Juan
Pablo started working for different
museums as a designer developer
but yet he wasn´t happy enough. He
always had a thing with fashion, and
enjoyed accompanying his partner to
every event, or fashion involved stuff,
but always with a question and also
a need in his mind “if fashion is an
expression of the body itself, why do we
have to separate it through gender” and
after a long research, as shown, studies and a deep dive into the fashion
consumption and behaviour realized
that there was something to be done,
and that’s when AFA was born.

re. v i s i o n
Illuminate the shadows
Muhieddine Ghlayini

edge. Reading should not only be a
human right but it’s also a necessity
for knowledge, cognitive development and life in general. Some may
also say that knowledge and information is a valuable currency, especially with the level of access people
have with smart technology today.
This makes it increasingly important
to maintain the position of books as
technology dominates.
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Well, this app decides on a route
around the city you’re visiting based
on only two factors: your ‘Mood’ and
‘Focus’. It simply eliminates the frustrating process and unnecessary information that many city guide apps
have, and quickly gives you a rewarding result that you would actually
enjoy doing. Moreover, you can check
out the routes shared by influencers,
and also your friends’ shared routes,
and get a taste of how they like to
experience the city you’re visiting.

Incomplete things bring out
curiosity within us and for some;
anxiety. In terms of storytelling, books take us on journeys
and paths that spark these curiosities. But at the same time they
leave mystery for the imagination to discover what happens
next. This communications campaign combines the tactility of
books and mystery of incomplete
information to stimulate people’s
curiosities in order to increase
participation in the purchase of
second-hand books and to get
people enthusiastic about reading and to make sure that physical
books aren’t made obsolete.
Tuuulibreria is a current project that
allows people to access books and
reading no matter their economic
status. Allowing customers to decide
what value to put onto donated second-hand books is the unique proposition that Tuuulibreria has above
your average book retailer. Located
in Madrid and Barcelona, these
bookshops are important to preserve the love of reading and knowl-
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Product Design Labs
Viventa
Marta Aguirre Alonso

Did you know when people use the
construction container to throw
any kind of waste actually they
are burying it?

If any general waste oblivious to the
construction arrives to the construction waste management plans, is
rejected and buried since this plans
are focused on construction waste.
The majority of this waste comes from
the people´s trash when they don´t
know where to deposit them o simply
they have to invest too much time and
effort to carry it in the right place.
The unknowledge about what
happen around recycling generates
unconsciousness about the repercussion of our acts.

VIVENTA arise as an initiative of
active implication of the citizens to
the non common waste management
inside the city. It comes into the city
with desire to interact with the users
and transform the recycling process in an implication and learning
experience.
VIVENTA makes through a simple
game of jumping on a huge button
on the floor, an image to be discovered giving life to the waste cans. The
game is placed in squares and step
sites around the city, available to all
the people who pass by it.

Right now, cities have become
machines that are killing us. That is
why my aim is to raise awareness to
the Lebanese community, kids, parents or even tourists through my
installations.After doing a general
mapping of Lebanon and of Beirut,
I focused on the coast because it is
where the community gets together,
regardless of their age or of their
social status to enjoy Lebanon’s
purest places.
We live in a world where polluting
is for free, but somebody is going to
pay the price.
Awareness happens when you link
two external ideas together. That is
why I am linking our environment to
a study that shows the tremendous
amount of waste that the Beiruti
community generates.

In order to do so, I picked the specificity of each of these areas to create
installations that help represent this
issue, in a simple and visual way.
The Adapt Shoe
A customizable, modular shoe
Arden Hawley Theron

The current shoe manufacturing and selling process is failing.
Shoes are currently made far from
where they will be sold with glues
that are often toxic to the workers. The mass production process
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Unwrapping Lebanon
For a better vision
Karine Daouk

Pollution in general is a major
issue in Lebanon and concerns
every citizen of the country. Since
July 2015, Lebanon has been experiencing a waste management problem. Cessation of waste collection
has resulted in its accumulation
on streets, agricultural and water
sites. This produces intolerable
odors and inhumanely polluted
sites. Some measures have been
taken to recycle some products but
it is still not enough.

For me, design is not about making
another table or another lamp, it is
a tool to show how our actions are
negatively affecting our lives. Every
day, we throw paper, plastic bags and
metal cans. Every day, we use these
materials in a huge quantity that
can easily be decreased. Every day,
we throw this waste on our streets.
However, are we really aware of the
impact this has on our environment
as well as on our health?

means that people with non average feet can`t find shoes that fit.
Also, when choosing shoes iether
online or in store, it often isn’t
possible to truely test how the
shoe will perform outside and to
know that it will be comfortable in all situations. Then, at the
end of the shoe’s life it is usually
thrown in the landfill.

The aim of this project was to create
a shoe and a shoe store experience
that addresses these problems. When
a customer enters the store they
can choose from a range of colors
and shoe sole stiffnesses. Then each
shoe will be custom made to the customers feet and then manufactured
in the store in an hour. The shoe is
made from only a few pieces that
are laced together. The design uses
recycleable materials and no glue so
that pieces can be taken apart and
replaced as they wear out. The sole is
available in a range of hardnesses and
is able to be exchanged as well, based
on what the customer prefers.
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Noori
Smart ring
Sandra Herrera

Sexual violence is a long-standing, global human rights violation
that affects everyone, no matter
their gender, age, and ethnicity.
Every 98 seconds someone is sexually assaulted in the U.S. 90% of
sexual assault victims are women,
with female university students
between the ages of 18-24 being 3x
more likely than women in general
to experience sexual violence. Out
of the cases that involve female
university students, only 20% are
reported. Reasons for not reporting include feelings of shame, fear
of having to relive the experience
when explaining the story, and
lack of support from the university and local authorities, which
tend to blame the victim.
I began to think of ways in which a
product could help female students
feel more safe and confident, if ever
put in a threatening situation, such
as physical and sexual assault. The
product needed to have the ability to
act instantly, so I came up with the
idea of a wearable device, so that it’s
easily accessible, user-friendly, and
discreet. The product will function
as an alarm system, in order to distract the perpetrator and notify loved
ones and authorities of the sitation.
The wearable product will be customisable, and presented as a fashion
accessory - something that the user
would already incorporate into their
daily lives.

faced by the rural community,
working in all areas of development with a particular emphasis on
women, children and people with
disabilities. In order to achive this
they have some programs that help
people to have a better quality
life. One of these programs is the
production of crafts and products
made by disabled women that are
sell in the Spain market via online
and in stores, one of the differents materials that are used is
waste of paper to recycled it and
make some notebooks, bookmarks,
envelops, crafts of paper maché
and others.
The use of this recycled material is
a really good option to create new
products of good quality it is very
malleable and this property allows to
have different option for the use of it.
But, what if this material is improved
to increase its properties and make it
more versatile?
With this in mind and after researching and testing various materials,
I decided to use the pulp mix with
sawdust and pva glue, which results
in a composite material stronger and
more resistance than papier mache, it
is very malleable and can be adapted
to any shape which means that this
composite is a good option to the
design and creation of products.

The properties of this sawdust paper
are very well adapted to the context
of the workshops that the foundation handles, the great advantage is
that the materials necessary for its
creation are easy to access, economical and something that they already
have, therefore it does not depend
of external factors, this allows the
artisans to make a complete product
from its origin to its final finish. This
means the possibility of opening a
new workshop in the foundation
that will create new jobs for women
artisans in India, which helps them
to have a decent salary and greater
self confidence. Another opportunity is to create a new line of products that will help to have more
sales and generate more income for
the foundation.
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#MoreThanAPlasticBag
Caline Nabil Najm

Mass production of plastics, has
accelerated so rapidly that it has
created 8.3 billion metric tons that
end up as trash in landfill or in the
ocean,killing an estimated 100,000
marine mammals annually, as well
as millions of birds and fishes.
That is the reason why I started
thinking about how I can turn this
cheap excessive waste into a valuable
piece of design, and make it part of
the economy again.

After many experimentation attempts
with plastic bags (PE) and bottles
(PET), i started focusing on the PE
bags. By fusing some bags together,
I managed to obtain multiple fabric
sheets that can be joined in many
different ways to create different
products like raincoats, tents, lamp
shades, etc…
As a result, this project turned out to
be a beautiful fabric with a crackled
effect, that is waterproof and has a
translucent effect exquisitely appealing when lightened.
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Lubi
Comfort companion
Paulina Ortiz Rivadeneira

Sawdust Paper
A smart opportunity
Daniel Medina Vásconez
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The Vicente Ferrer Foundation
is a non-governmental organization for development founded
by Vicente Ferrer in 1969 in
Anantapur, Andhra Pradesh, with
the aim of finding long-term solutions to the serious problems
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Unwrapping Lebanon
Karine Daouk
Noori
Sandra Herrera
Sawdust Paper
Daniel Medina Vásconez
#MoreThanAPlasticBag
Caline Nabil Najm
Lubi
Paulina Ortiz Rivadeneira

How many of us have felt anxious
in these situations? The traffic
jam is unbearable, the line at the
grocery store won’t move, or the
child next to us in the airplane
won’t stop crying. We all have
different ways to cope with these
circumstances, either we think
of something else, focus on our
breathing or just tell ourselves it
will be over soon. All of these are
ways of self-regulating, but what
happens to those who are unable
to handle these crisis? What
would happen if any of us felt
complete lost and exasperated in

these situations? This is how children with autism feel.

Autism is a disorder that affects 1 in
every 88 children, and even tough
each case is unique, there are three
main areas that are affected: social
interactions, communicational skills,
and sensorial processing. Although
most of what has already been developed has focused on learning abilities
and cognitive development; meltdowns are one of the most severe
issues these children go through.
Therefore designing a product in this
area would be highly relevant.

This is how Lubi is born; a toy that
has been designed based on the
needs detected throughout the
research, is soft to the touch and
includes different textures that may
aid relaxation. When the child needs
to calm his or her anxiety, he or she
may press Lubi’s belly to listen to
the music they like or to reproduce
soft calming sounds that would be
recorder through out and APP, on the
other hand Lubi has a light incorporated that would turn on in a soothing rhythm. Together as a whole, Lubi
may become the perfect comfort
companion.

throw it away. And 60% of cases, this
need takes place in transits (when we
go down the street, when we travel …).

6

Through all this analysis, I came
to the conclusion that we should
change our relationship with the
water we drink.

Watch your posture,
avoid back pain!
Selmin Deniz Oz Karagozoglu
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Did you know that 8 out of 10
people will experience back pain
at least once throughout their
lives? Or that the prevalence of
back pain in the world is increasing throughout years?

I have had a scoliosis operation from
my lumbar spine and I still suffer
from back pain especially when I
work. Considering my poor posture
while working, I started to think of
our daily life and of times that we
have back pain. Today, we are living
connected to technology, working all
day long, taking care of the house,
carrying loads of things and rushing
through life. When the day ends we
are exhausted with backache... We
don’t pay attention if we are sitting
straight, how much we are capable of
carrying or if we are leaning towards
a side to carry them all. We don’t
know how we should bend forward
correctly to pick up something or to
tie our shoes. We don’t even question if we are walking properly.
I wanted us to be aware of our body
so that we can have a correct posture. Correcting poor posture is a
process. I tried to simplify this process with an accessory and application that will help you to train yourself for a proper posture. First, you
will detect your posture problem
and track your posture to see your
improvement. The part of your body
causing bad posture will become
conscious with a gentle vibration.
For an effective improvement you
will have the chance to experience
quick and fun ways of exercising with
your selfie camera! You can customize your accessory selecting your
preferred style and color for various occasions. Just pick the gem you
want and combine it with the unique
styles!

Marta Aguirre Alonso
Karine Daouk
Arden Hawley Theron
Sandra Herrera
Daniel Medina Vásconez
Caline Nabil Najm
Paulina Ortiz Rivadeneira
Selmin Deniz Oz Karagozoglu
Laura Reglero Cernuda
Marina Stefan Rozas

We live in a time of practicality and
comfort. With so many issues to
think about that we usually forget
the most important ones, like drinking water. We have created the act of
drinking water, something harmful
for ourselves and for the environment that surrounds us; an artificial
and negative act in every way.
And is in this context where I intervene with my project.

Flua
Laura Reglero Cernuda

Do you think that the water you
drink is safe for you and for the
environment? Probably the answer
is no.

It consists of a system that redefines
the ritual of drinking water, allowing
us to connect intimately with this
fundamental element for life. Water
will become an extension of our
body, something inherent in us, creating a totally natural relationship
with it. The fact of transporting our
water will no longer be a problem,
but an intrinsic act of our routine,
breaking the old destructive relationship we had created, and giving
way to a new bond, beneficial to
our health, our planet and our own
economy.

the culture of the bits, and by a supposed digital activism that comes
“connecting” people at the same
time mtransform them in zombies
that have their smartphones as an
extension of their arms therefore
they lose the sensitivity to small daily
relations in the real life.
Based on the analysis of such behavior in public areas the project “Social
Parasite” appears. It is important
to emphasize that this design is far
from being a miracle solution in
these times of consumerism and
belligerence.
It acts like a parasite attached to the
urban furniture without the use of
technology and has as challenge to
disconnect persons in order to connect them using the power of the
sound transmitted by them and somehow for a moment bring the sense of
community back to society.
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Up to now, still 67% of the water we
drink comes from plastic water bottles. And of these, only 50% is recycled. The other half ends up contaminating the seas; there, these plastics
and toxins are ingested by the marine
fauna, which is then ingested by us ...
so consequently, we are eating plastic. Besides that we are causing the
destruction of marine ecosystems in
their entirety.

But the problem does not end there;
in addition, we are being deceived by
the bottled water companies. Most
of the population considers that the
water that comes from plastic bottles is the healthiest and safest, but
precisely is just the opposite. Plastic
bottles contain a lot of toxic components, such as phthalates, flame
retardants and bisphenol-a (BPA),
which we ingest partially when drinking for them. Many studies have
shown that all these substances are
harmful to our health, capable of
causing cancer and severe hormonal alterations that result in sterility.
On the other hand, we are not only
being deceived in what has to do with
our health, but also in the economic
field. In fact, 40% of the water with
which the plastic bottles are filled is
tap water. But as consumers, when
buying a plastic water bottle we are
paying 1000 times more for simple
tap water, yes, bottled in polluting
plastics.
In the market there are other alternatives, such as reusable water bottles
made of stainless steel, glass or silicone, but, according to my surveys,
users find them heavy to transport
and inconvenient. They simply prefer
to buy a plastic bottle, drink it and

Social Parasite
Marina Stefan Rozas

We live with the opportunity to
make certain sustainable choices,
ride a bike to go to work, refill
your water bottle throughout
the day, watch Netflix before bed
and eat organic avocado when you
wake up, everything is posted and
shared with emojis and tags #lovemylife #simplicity #gratitude
#notfilter.

Everything looks very beautiful. But
outside the pseudo-intellectual-bubble, things are not that beautiful. The
world is at war, corruption runs at full
steam, food is running out, Trump’s
tuft is only growing, boats full of refugees continue to fall in the same
ocean that marine life is found dead
with a stomach full of plastic packaging. The world is trashed and we know
nothing at all. The feeling is that the
more we inform ourselves, the more
detached we are from reality.
In this sense, the design seems to
be an interesting reflection of the
conflict “real life versus simple life”.
The simple one does not exist. Out
of crisis arise possibilities and solutions. A new economy, supported by
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Watch your posture, avoid back pain!
Selmin Deniz Oz Karagozoglu
Flua
Laura Reglero Cernuda
Social Parasite
Marina Stefan Rozas

The landscape in the professional practice of
design, corporate, product and communication is
undergoing a process of constant transformation.
As a result, new dynamic and interdisciplinary
working methods are being generated,
providing new opportunities for collaboration
and interaction between designers and the
organisations in the productive, business,
social and institutional sectors, both locally and
internationally. Conceived as project laboratories,
the Masters of Design and Innovation have
created the right context to promote divergent
thinking and analyse current design from different
perspectives, training professionals capable
of facing the challenges posed by the global
market and contemporary society in the areas
of product design, communication, production,
design concepts and business strategies. These
programs enable students to develop their work
in a cross-curricular way, in multidisciplinary
environments, leading to successful projects.

For more information
please contact with
Amelia Pacífico
(a.pacifico@madrid.ied.es)

mastersofdesignandinnovation.com

