COMMUNICATION DESIGN LABS

Wanted!
Skilled & Dangerous Minds

The scale of change disrupting the Advertising and Marketing Industry requires
radical new creative skillsets for future professionals. Are you prepared?

Grab their attention.The big
communication game changers
have arrived
78% of millennials would rather spend money on desirable experiences than products –
‘being’ versus ‘having’ is creating a colossal shift in global consumption.

Aristotle 3.0
Although the role of the creative/communicator is undergoing a
process of transformation, mastering the techniques of
persuasion remains a key challenge in Advertising Communication.
Described by Aristotle 2,500 years ago, persuasion is achieved by
ethos – Is my message authentic and believable?, logos – Does it
make sense?, and pathos – Does it feel good?
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Transform big data.
Create penetrating
communication
campaigns from
data driven insights
“Data science is not voodoo. We are not building
fancy math models for their own sake. We are
trying to listen to what the customer is telling us
“Great storytelling
gives brands the power to overcome superficial consumer value judgements.”
through
their behavior.”
DavidGeraghty,
Standley, Creative
Directorand Analytics, 360i
Kevin
VP of Reporting

‘Smart’ data
The Masters of Design and Innovation program has been designed
to provide access to all fundamentals of research and the
strategic process, including market and consumer research, data
analysis and design thinking.
To get under the skin of consumers and discover their
motivations takes more than just gut instinct. Creative Agencies
and Marketing companies are seeking more analytical and datasavvy creative professionals. Communication Design Labs will
show you the way to making ‘smart’ data the basis of your future
team’s decision making process.
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Bridge strategy & design and become
a cross-disciplinary professional. It’s all
hybrid now!
“In the past a student may have thought of marketing or advertising as a creative role. Today business
development and big data analytics are marketing roles so the candidate would need to have both
creative and analytical skills.”
Susan Brennan, Associate Vice President, and University Career Services at Bentley University

A square peg fits a round hole
Companies in all sectors require a new kind of Creative Director
capable of integrating the role of Creative Strategist, Planner,
Researcher and Analyst. Having the right hybrid profile for today’s
job market, means bridging successfully the gap between
strategy and design.
Communication Design Labs’ expert career guidance will make
sure your profile ticks all the boxes.
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Feel the empowerment of engaging
new audiences, of challenging old
perceptions and innovating new
ways of telling stories
“Great storytelling gives brands the power to overcome superficial consumer value judgements.”
David Standley, Creative Director

You have 6-8 seconds
Did you know the human attention span is shorter than a goldfish’s?
Capturing interest is a race against the clock in Advertising
Communication. You’ll need great storytelling skills combined with an
ability to synthesize both language and visual imagery into a concept’s
essence. The master program will show you how to help brands connect
to their target audiences through compelling and engaging stories.
When you get it right, It’s pure poetry...
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Learn to create powerful emotional
bonds between brands and consumers
“The essential difference between emotion and reason is that emotion leads to action while reason leads to
conclusions.” Donald Calne, Neurologist

Emotion more than satisfaction
Learn how to use “emotional motivators” to drive consumer
behavior. Maximizing customer value means moving beyond mere
customer satisfaction. It’s all about connection with customers at an
emotional level.
We’ll share with you the tools and expertise to implement emotionalconnection-based strategies across the entire customer experience.
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Mix with a group of culturally diverse
and talented minds. The new
renaissance is happening right now.
It’s a modern day Medici effect
Work alongside students from Strategic and Product Design. Breakthrough insights come at the
intersection of ideas, concepts and cultures.

Diversity is key
New research provides compelling evidence that diversity unlocks
innovation, and the Communication Design Labs attracts a
remarkably diverse group of individuals. You’ll be mixing with people
from different nationalities, different cultures and from diverse
professional and academic backgrounds.
We believe that the Masters of Design and Innovation is an
“intersection” – a place that ideas from different industries and
cultures collide to create innovation. It’s called the Medici effect.

[12]

Boost your creative
potential by weaving
compelling communication
strategies across new
media and channels
Online adults aged 18-34 are most likely follow a brand via social networking (95%).

Let’s talk...
Brands are defined by the opinions and perceptions of their
customers. As much as we’d like to define a brand’s personality, we
need to stimulate a dialogue with customers to know why a brand
matters. This customer engagement across different touchpoints is
now quantifiable and measurable.
We’ll show the way to mastering social media by gaining a one to
one opportunity to build relationships with customers and
audiences – defining customer profiles beyond the ‘what’ of their
actions to uncover deeper motivations.
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A walk on the wild side. We’ll take you
to places, you’d never have imagined
Contribute to the communication of social innovation projects with on-site field research and authentic
project immersion.

No substitute for experience
The trips that students take as part of the Masters of Design And
Innovation are more than just that. They’re an opportunity to
participate in groundbreaking social innovation projects
throughout the World.
Through immersion and real life experience, students will
appreciate the true value of ‘field research’ and see at first hand
how their ideas, designs and executions can make a real impact
on society and people’s lives.
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Guiding lights. Carve out
your career path with
professional guidance
Receive guaranteed weekly tutorship, inspirational support
and networking opportunities from skilled international professionals.

Illuminate the way
Communication Design Labs differentiation lies in its continuous
support of the students’ development through weekly tutorships
and its access to a rich network of national and international
professional guidance.
You’ll be pushed out of your comfort zone into unchartered
territories. We’re training professionals to become dangerous
minds, to question the status quo and lead change. With the right
guidance, you’ll become pioneers, mavericks and innovators in a
world where change is the only constant.
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Dirty hands.
Use process.
Make it real!
We live in the digital era, yet the desire for
tangible, physical objects persists, with
companies reporting good sales when
they combine the two worlds.

Idea or execution?
Where most companies fail at innovation, is in the area of
execution, not idea generation. Everybody can have a great idea
but only a few can execute it effectively and within a deadline.
Communication Design Labs believes that by acquiring a mix of
both digital and analogue skills, students will gain a competitive
advantage when it comes to synthesizing their ideas into real
tangible campaign collateral.
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Today’s world is a consumer battleground. Win hearts & minds with
revealing insights about what really
makes us tick
Recently polled more than 400 business-to-business marketers and sales professionals and found that 81%
believe they are using an insights-based approach as part of their marketing and sales strategy.

Human, all too human
Understanding what makes people tick is not just for behavourial
pyschologists. Why we choose one brand over another is the holy
grail of advertising communication.
We encourage students to dig deep into their target audiences,
helping them to uncover unique and revealing behaviourial
insights. Mining ‘smart’ data and applying innovative research
techniques to extract actionable insights, students will be better
prepared to deliver more relevant and more compelling
communication campaigns.
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Become a master of influence and reach
new generations with outstanding and
authentic communication strategies
Only 1% of millennials surveyed said that a compelling advertisement would make them trust a brand more.

Trending topic
Brands want to be on everybody’s lips. They want to be the
most talked about, the most influential. They’re looking for that
one campaign that will propel them into the highest ranks of
global desirability.
Communication Design Labs will provide the know-how and the
tools to explore and investigate the power of influence and how
the peer-to-peer communication of provocative content at the
right moment and in the right place can make a campaign
strike a resonant chord globally.
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Engineer change and
make a real impact on
those who need it most
Accelerate the growth and impact of nonprofits, foundations,
international NGOs, social enterprises and good causes.

Cause and Effect
In the Communication Design Labs’ program we’ll demonstrate
the vital role that strategic communications has in creating a
change in attitudes, awareness and social values.
Foundations and nonprofits are in the business of developing and
advancing big, bold ideas. You’ll be helping to communicate these
bold ideas in global health, education and sustainability by
working with companies that understand how building social
good into the core essence of their brands is becoming a
universal imperative for non-profit business and institutions.
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It’s not just about making
meaningful industry
contacts, it’s also about
building a winning portfolio
Inspiring portfolios are a magic combination of images, language and attitude.

Stand out!
What you’ll value most from the Communication Design Labs, will
be a competitive portfolio brimming with ‘real’ projects, engaging
communication campaigns and stunning executions.
Not only will the Communication Design Labs help you network
with your target agencies and foster a winning entrepreneurial
spirit, we’ll also help you showcase your work through an eyecatching portfolio and end-of-year exhibition.
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MASTERS OF COMMUNICATION DESIGN LABS

Are you
Prepared?
For more information please contact with:
Amelia Pacifico (a.pacifico@madrid.ied.es)

IED Master Madrid
Calle Larra 14, 28004 Madrid

+34 914 480 444
info@madrid.ied.es
Skype: master.iedmadrid

IED Madrid
Calle Flor Alta 8, 28004 Madrid

facebook.com/IEDmadrid
twitter.com/IEDmadrid
instagram.com/IED.madrid

Fab Lab IED Madrid
Avenida Pedro Díez 3, 28019 Madrid

IED Network: Madrid, Barcelona,
Cagliari, Como, Florencia, Milán,
Río de Janeiro, Roma, São Paulo,
Turín, Venecia

master.iedmadrid.com

