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Program Leader: mischer’traxler studio.
Credits: 90.*
Start date: January, 2017.
End date: December 2017. Classes are not held in August for the summer holidays.
Schedule: Monday to Friday, from 9.30 to 18.00 h. Teaching will include lessons, tutorials, research
and trips.
Language: the master is mainly taught in English. Some activities, case studies or lectures are given
in Spanish with simultaneous translation. In order to promote the use of this language, one of the most
spoken in the world, IED Madrid will organize a course of introduction to Spanish three weeks long in
January 2017.
Trips: The Master’s degree includes trips and visits to national and international venues, which are
made according to the content and requirements of the programme (transport and accommodation
are included in the price of the master’s degree).
Potential students: Professionals and semi-professionals in the world of design, communications,
and fashion; anyone interested in exploring creative and innovative ways to approach creation from
an interdisciplinary perspective. This Master is a multidisciplinary and international program, focusing on the development of design concepts.
Admission process: To access this program, students will be selected based on:
• Updated curriculum vitae.
• Certificate of studies (scanned original document).
• Work portfolio (if you have one).
• Motivation letter, explaining your interest in this programme.
• Interview in person, by telephone or via Skype.
Certification: At the end of the course, students will receive a diploma attesting to their satisfactory completion of the course.
Attendance: Attendance is mandatory to all programmed classes and activities throughout the
course. The maximun allowed justified absences will be 15% of the total class hours.
Class size: Limited space available.
Price: €22.500 (€4.000 registration + €18.500 course fee). Possibility of applying for bank financing of
the course fee.
Admissions: +34 914 480 444 · a.pacifico@madrid.ied.es
For more information and scholarships: mastersofdesignandinnovation.com

Design as an engine for
development and innovation
Today, more than ever, there are many companies in all sectors, on a national and international level, that recognize the strategic
value of design, beyond its aesthetic uses.
In creating their products, building their
image and brand and conveying their proposals, design must be present in companies from the beginning, so that they may
position themselves in the market and
ensure a successful relationship with their
target audience.
As has been revealed by a recent study by
the European Commission (Implementing
an Action Plan for Design-Driven Innovation, Brussels, 2013): “Design is increasingly recognised as a key discipline and
activity to bring ideas to the market, transforming them into user-friendly and appealing products or services”.

To conceptualize and have
a solid discourse when
approaching any project.

This report also highlights the new role
played by designers: professionals who are
able to master the methodologies, techniques and tools that can be used at different stages of each process innovation
to boost the value of new products and
services. “More design-driven innovation
and renewal in Europe needs research in
which designers and design methods play
a central role.”
In this context, education plays a key role
to generate the profile of the new design
professional. An expert who is able to
carry out the development of a good project, based on the analysis of the market
he or she wants to pursue, the knowledge
of the needs and demands of the user and
consumer, and the application of new technologies.
The IED Madrid takes on this training challenge, aware that design has the power and
potential of actively interfering in the context, working with innovation and playing
a role beyond an aesthetic vision. Thus, in
the Masters of Design and Innovation our
students are encouraged to learn to know
how to think, produce, position themselves
and communicate their proposals.
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So that every action in
a project is feasible within
the resources and the real
needs of the user.

So that all project decisions
are viable and successful in the
market, creating opportunities
and business models.

So that each step is conveyed
effectively and so that students
find the appropriate way
of becoming known in all types
of media and networks.

Intended as research laboratories, the Masters of Design and Innovation
have created a favourable context to enhance divergent thinking and analysing present design approaches in different contexts: concept and art,
business strategy, production and communication.
The Masters of Design and Innovation train global designers, combining
learning with a projection into the work market:
•

Master of European Design Labs
New interdisciplinary design keys

•

Master of Product Design Labs
Research and technical development for design projects

•

Master of Communication Design Labs
Leading complex creative processes

•

Master of Strategic Design Labs
Design as a strategy for business and innovation

Master of European Design Labs
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How are the Masters of Design
and Innovation structured?
The educational structure of Masters of
Design and Innovation is based on three
main pillars that promote a final research
project ready for direct implementation,
as well as training students for the work
market:
RESEARCH
Each of the Masters of Design and Innovation provides students with a structured
theoretical and practical foundation that
allows them to master the methodologies
of design and encourages research.
This training aims to stimulate intellectual
activity and helps develop a growing curiosity about troubleshooting.
Throughout the research process it is important to ask why, what, how and when. A
research paper should serve society, the issues that concern us all and, in parallel, it
should favour the development of a profession or a business.
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The answers to these questions should be
part of the production of a good project,
the result of learning. Each and every one
of the educational activities of the Masters, whether interdisciplinary or specific,
contribute to the correct development of
the project, since it will inspire students,
strengthen their arguments, support the
defence of ideas and the way they are communicated.
In this way, the insights obtained will lead
to a product that has value, is effective and
reaches users properly.
PROJECT
Working on a project allows students to
consolidate and make tangible the learning experiences they have gained.
With this approach the Masters of Design
and Innovation, from the first moment,
focus on a final thesis project. All programmes start with a research phase and
continuous learning that is not based simply on gathering ideas, logbooks, pictures
and drawings, but evolves to look at how
all this material can feed directly and indirectly into the progress of the thesis.

The development of the project will be led
and coordinated by tutors, teachers and
occasional meetings with the Programme
Leader, to help students with the critical
selection of everything they have learnt
to generate a coherent and consistent discourse that demonstrates the professional
and personal growth experienced by each
student from the first day until the end of
the programme.

The Masters of Design and Innovation
provide the student with methodological
and theoretical support that is addressed
during the course, generating conditions
to accompany each student’s professional
development even after the completion of
the master.

WORK
To embed in the educational programme
a broad and comprehensive view of the
professional reality is necessary for the
student’s training to go beyond a theoretical context. Thus, the professional projection of each project is favoured, without
neglecting the feasibility thereof, whether
for a company or an entrepreneurial initiative.

The Challenge Makers Day: A moment of
reflection for students to get to know examples and possibilities of how to manage their
professional development successfully.

Thus, training is enriched by activities
such as:

Professional Master Class: Meeting with
key figures in sectors of interest to each
programme, in order to provide guidelines,
tips or experiences to help run a successful
career in the sector.

Master of European Design Labs
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Trips for professional contacts: On the
trips that are taken, students can contact
professionals from the outset and exchange their contact details for future collaborations.
Company Week: Meeting with businesses,
professionals and investors from various
fields who can personally get to look at
each student’s project and receive a detailed explanation from them.

Participation in the activities of the Red
de Industrias Creativas (Creative Industries Network)*: Collaboration with companies in the Red de Industrias Creativas
in order to interact with participants in cocreation activities.
After completing the programme, the IED
Master continues to support students so
that they may:
•

Become entrepreneurs from their
own discipline. Use their thesis project
to build the foundation for a business,
under the guidance of the professionals
from the Business Department of the
IED Madrid.

•

Become freelance designers. Students can launch their own business as
freelancers, participating in projects,
initiatives or experiences proposed by
the Business Department of the IED
Madrid.

Exhibition Experience: Presentation of
the thesis projects to the target audience
that is interested in finding talent and innovative ideas.
Participation in real projects: Students
will have the opportunity to participate in
projects with real professional briefings.
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•

Being part of the Talent Bank of the
IED Madrid. Students may be part of a
list of professionals, supported by an extensive network of contacts created by
the International Job Placement sector
at the Business Department of the IED
Madrid, a resource used by companies
seeking employees.

•

Participate as a company in the Red de
Industrias Creativas (Creative Industries Network)*: After the beginning of
their career, former students who have
started their own business have the
chance to be involved in the project of
the Red de Industrias Creativas.

* Red de Industrias Creativas (Creative Industries Network)
The Red de Industrias Creativas is a
platform for the support of companies in
cultural and creative industries, promoting design and growth for innovative
companies.
It is a role model for growing businesses, created by the IED Madrid along
with the Santillana Foundation, a joint
project to which they contribute their
respective expertise in the cultural
industry, education, the training of
professionals, and with a wide presence
in Spain and Latin America.
Among its activities, each year the Red
de Industrias Creativas promotes a
training programme for entrepreneurs
offering information on the methodologies and tools in the field of business,
with an eminently practical focus.

Master of European Design Labs
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What is the methodology of the Masters?
The Masters of Design and Innovation
are programmes for study, work and research, methodologically supported by
project culture and learning while doing,
where the focus is on the spirit of action
and participation.

•

Workshops
Group activities where students have
the opportunity to put into practice the
knowledge acquired during the course
and experiment with new tools on the
basis of new approaches.

They cover various activities in which individual work and team work is encouraged,
as is the relationship with other disciplines,
taking advantage of the exchange of
knowledge, ideas, opinions and experiences as part of a stimulating and enriching
training for further professional projection.

•

Visits
They offer students the chance to visit a
range of spaces of inspiration work and
production where projects are developed and where contacts are established
with industry professionals.

•

Trips
The trips offer the opportunity to carry
out practical activities and get to know
a number of institutions, design studios,
advertising agencies, fairs, museums,
companies, etc. providing a global view
and providing an extensive network of
professional and academic contacts.

•

Tutorials
Tutorials promote the best results for
the thesis projects, thanks to the personalised monitoring by the tutors of the
master. These professionals guide the
students during the research process,
establishing their knowledge and helping them cement their ideas.

The content is developed on the basis of:
•

Seminars
The seminars represent the need to establish solid knowledge bases to ensure
the successful implementation of ideas.

•

Lectures and case studies
These activities offer students the experiences of some of the most prominent
figures in the professional realm.
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Program Leaders

Given that there is never a single response or approach to design, the Master
of European Design Labs promotes experimentation, combined with research,
analytical thinking and conceptual
viewpoints, to achieve the best results
for a project, and to enable each student
to create his or her own identity and
concept of design.
This training programme encourages
students to become thinkers and creators. Throughout the course, the experimentation with materials and techniques
will be as important as the theoretical
exploration and research into where and
why, to lend meaning to the results.

We must consider design as a multidisciplinary field which does not only deal
with aesthetics and forms, but also aims
to understand the way in which objects
and systems are linked together, and
how something new can be created from
something that already exists. Because
of this, inspiration should arise from history, cultural background, the potential
of local elements, craftsmanship, etc. as
well as from current and future possibilities regarding technology and culture.
The results of this master course can
vary, from products to production processes, from interactive installations to
experiences and should evoke dialogues
and discussion. The projects will be
united by the belief that design can
convey stories, messages or meanings,
not only as objects, but also as the ideas
they represent.
mischer’traxler studio
Program Leaders
Master of European Design Labs

Why? What for? These are the basic necessary questions we must ask prior to the
birth of a new product. But it is the and
what if …? of mischer’traxler that gives
rise to new interpretations, full of creativity, generating different possibilities and
results thanks to the experimentation with
unexpected materials and the involvement
of external factors such as the climate or
the use of the non-existent.
mischer’traxler is a Viennese studio made
up of Katharina Mischer (1982) and Thomas Traxler (1981) specialising in the development and design of products, furniture
and premises on the basis of experimentation, context and conceptual thinking.
Verging on craftsmanship and technology, these professionals envision systems,
processes and new production methods.
Examining, experimenting, analysing and
rejecting shapes form part of their design
process.

mischer’traxler

Their projects have been displayed at important contemporary design exhibitions
in museums such as the Boijmans van Boiningen, the Design Museum London and
the Triennale Milano, as well as at international festivals. Likewise, their work forms
part of the permanent collection of the Art
Institute of Chicago and MAK Vienna.
mischer’traxler have been recognised with
the Austrian Experimental Design Award
2009, the DMY Award 2009 and were selected for the Brit Insurance Designs of the
year 2010 Award. Additionally, in 2011, the
studio received the prize to ‘Designers of
the Future W-hotels’ given by Design Miami/Basel and W Hotels.
www.mischertraxler.com
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Objectives
The platform of the Masters of Design and Innovation is designed so that
all the students of the four masters are able to work in the following fields:
•

•
•

The development of products and services using both theoretical and
technical skills;
Knowledge of innovation processes;
The strategic foundation for business success: communication, opportunities and market positioning, brand value and corporate image.

In particular, the Master of European Design Labs presents a training programme which helps students become new professionals with a critical, innovative and comprehensive view, from the realm of design.
The student will learn to:
Manage and coordinate interdisciplinary teams.
Reinforce his or her identity as a creative professional.

REVERIE by Sergio Guijarro

Construct trends maps in European culture and design.
Predict and interpret future scenarios.
Establish personal contacts with various European professionals
Conceptualize, develop and communicate innovative ideas.

LIFETIME LAMP by Yuri Sviridov
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Programme

INDIVIDUAL MASTER’S HORIZON:
EUROPEAN DESIGN LABS

Program Leaders:
Mischer’Traxler

Timings

Tutor:
Palomam Cañizares

January
to
March

April
to
Mid-June

Unit 1:
Cross-Curricular
Structure

Objectives

Unit Coordinator 1:
Pablo Jarauta

Unit Coordinator 2:
Lucas Muñoz

Mid-June
to
July

September
to
October

Unit 3:

Unit 2:

Unit 4:

“Journey through
the Ideas Shaping
our World”

“Material Matters”

“Collective
Community”

“Poetic Phantasy”

Interpretation
& Analysis
+
Evaluation

Understanding &
Manipulating Materials
+
Evaluation

Connecting People with
Design Projects
+
Evaluation

Bringing Symbolism
into Projects
+
Evaluation

Thesis

Concept

The Masters of Design and Innovation
boast a new didactic structure which allows
students to be monitored and guided, from
the research phase to the development of
the project. All of the phases will be assessed
upon completion to ensure the appropriate
skills have been acquired, so that the student
can move onto the next phase with the necessary knowledge and tools.

Design

CORE SUBJECTS
The core subjects address four key concepts in training in design and innovation:
critical awareness and knowledge of the
context in which we operate, control of the
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Unit Coordinator 4:
Tito Pérez Mora

November

December

Brand

Jury
& Exhibition

Personal Brand
& Communication

Execution

Final
Evaluation

Final Thesis Grade
+ Diploma Award Ceremony

methods used in the processes, recognition of business opportunities by identifying the market for our proposals, and the
communication skills to become known
as widely and clearly as possible.

Wood workshop with Alberto Marcos

•

Systemic Design and Sustainability
Introduction of the concept of systems
in product design and business models,
examining the relationship between the
projects and environmental, economic
and social sustainability.

and how to visually communicate an idea
to the audience and make an impact.
PROCESS
•

Creative Thinking
The Creative Thinking subject helps
plan and conduct individual and group
creative sessions, providing techniques
to generate ideas effectively, choosing
from the many proposals and evaluating
them effectively.

•

Design Thinking
The problem-solving methodology used
by designers has become a very useful
approach in the development of any
project involving innovation in interdisciplinary teams.

CONTEXT
VISUAL COMMUNICATION
•

The instructional programme of the Master of
European Design Labs is structured around
core content taught in the four courses, and
more specific content, taught at one or two
master’s degrees, depending on the theme.
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Unit Coordinator 3:
Gionata Gatto

•

Cultural Analysis of Design
A number of problems will be analysed,
focusing on the same question: does design have anything to say in the face of
current and upcoming design changes?
History and the passing of time have
proven that it does.
New Spaces and Times
This seminar is structured according to
different ideas, concepts and metaphors
that present design as a tool to project a
range of views in the world.

•

Digital Tools
Management of applications directed to
the field of design.

•

Video Editing Tools
Video editing tools to get to know and
explore different possibilities in order
to be self-sufficient when generating
audio-visual pieces.

•

Visual Storytelling
The power of visual storytelling will
teach students how to find stories in data

Master of European Design Labs
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Opening lecture of the Masters of Design and Innovation taught by Ugo Ceria

•

Social Innovation
Developing creativity and imagination
to encourage entrepreneurship and provide solutions to contexts or social needs from the early stages of the project,
providing viable and effective ideas that
provide solutions that improve quality
of life and have a great social impact.

or business in order to position it in the
market, using the canvas model.
•

•
•

Service Design
Methods and approaches from design
are successfully being used by the services offered in both public institutions
and private companies, for example in
health services and urban management.
•

MARKET
•

22

Business Design
Based on the viability of the market and
end-user, students will learn to create a
valuable proposal for a project, service

IED Master | Masters of Design and Innovation

Personal Brand
Building a strong and honest trademark
with the values that every each students
wants to convey.
Elevator Pitch
This subject provides the tools necessary for students to develop a good
discourse and to understand that
sometimes the most important thing is
to have a detailed business plan.
Self-Design for Inquiring Minds
Through guided reflection exercises,
feedback and creative vision, the
identity of each student as a creative
professional, starting from the essence
and the value they bring to businesses,
customers and society, will be defined.

Student experiments with materials during a workshop

•

Project Prototyping
The necessary attitude to successfully
address prototyping, based on a willingness to explore different ideas and evaluate the possibilities of each of them.

of view to discover that innovation is
essentially social.
MATERIALS
•

Pottery
Approach to pottery through its history,
discovery, development and relationship
to human evolution, as well as explaining
the basics of ceramics: materials, firing,
change of substance, decoration, etc.

•

New Materials
Experimentation and search for new
materials to be able to innovate when
designing and assessing how far we can
go with a particular material chosen to
manufacture the projected element.

SPECIFIC MODULE
The specific subjects lead the research for
the thesis projects in each programme.
They are the theoretical and practical foundation for the students to strengthen their
intellectual and inspirational basis, and
find the tools to express their ideas and
concepts consistently.
CREATIVITY AND RESEARCH
•

Creativity Foundations and Techniques
After a journey through history, this
subject will delve into the process of
creativity from a physiological point

Master of European Design Labs
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DESIGN
•

•

•

•

Students, Processes
Working with different processes and
materials in a workshop where students
construct various volumetric forms in a
short period of time.

Competencies
Theoretical and technical management
of the communication and organization
of ideas to convey them to a digital
environment.

•

Set Design
A combination of art and design to learn
to represent and lend ambience to any
space.

Digital Portfolio
Collection of the student’s progress in a
digital portfolio that reflects their learning in a particular academic subject.

•

Filmmaking
Production of an audio-visual piece with
total creative freedom. From the choice
of topic and format to writing the script
and with the added challenge of responding to the various technical issues of
each project.

•

Writing
Written expression and understanding
how to write with style and clarity is key
to communicating ideas and information effectively.

Science and Design
To learn about the grand scheme of
General Design Theory and science.

COMMUNICATION AND MARKETING
•

Non-Fiction Views
The audio-visual media is a must for
any professional in the field of design to
properly communicate their project and
reach a larger audience through a story
with images.

•

Finding the Target
To create a product or service that
succeeds, it is not enough to come up
with a good design. Learning who your
future customers will be is a key part of
the training.

•

Communication Techniques
Knowledge and techniques designed to
develop transversely the designer’s ability to present ideas, projects and results.

SOLID SPIN. LAMP COLLECTION by Johanna Tammsalu

CALCATINA I CuSO 4 . 5 H 2 0 by Alejandro Tapias
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Thesis Project

The thesis project, a key part of the programme and essential to successfully
complete it, aims to investigate, analyse,
develop and present a comprehensive project. It is an inclusive exercise of the skills
acquired, both specific and transverse, acquired during the development of the master. A combination of micro-experiments
that encourages students to approach the
reality of work and the development of a
complete project.
The thesis of each programme has a different format, but they all become a vehicle
for the integration and consolidation of the
knowledge, skills, creative and methodological tools acquired, to create scenarios
and possible paths toward solutions from a
vision of design.
The thesis is developed around a central
theme that ensures the creation of consistent work that demonstrates, in its final
presentation, careful study, reflection, synthesis and a cementing process.

The work is supported by weekly tutorials,
individually or in groups, during all phases
of the programme (research, analysis and
development) and a timeframe known as
Time Lab that is specifically designed to
enable the student to advance with their
project thesis.
The phases of the thesis project are:
• Concept.
• Implementation.
• Development.
• Presentation.

To monitor and support their thesis work,
the student will enjoy the help of:
• Five interventions by the Programme
Leader.
• Weekly tutorials with a main tutor.
• Monthly tutorials with a support tutor.
• Specific tutorials taught by teachers or
professionals.
The formalization of a research project on
an actual prototype is the purpose of the
thesis of the Master of European Design
Labs, as well as creating a personal language linked to the identity of the student
to affect the stimuli, references and tools
they have as professionals. This is ultimately a journey from the concept to the
realization of an idea embodied in a variety
of formats.

Professionals
Aitor Uribarri
Director and Director of Photography
www.aitoruribarri.com
Pablo Jarauta
Doctor in Philosophy from the University
of Murcia
Maritza Guaderrama
Co-founder and CEO of Designit Madrid
and Barcelona
designit.com
Xarly Rodríguez
Art Director and Designer at Lucreativo
lucreativo.com
María Revuelta
Artista y Directora Creativa Audiovisual
www.mariarevuelta.com
Andrea Caruso
Visual Artist and Creative Director
www.ciszakdalmas.it
Marta Botas
Graphic Designer and Illustrator
www.martabotas.es

Mauricio Freyre
Director and Architect
Manuel Quirós
Zoologist and founder of Greensigns
www.greensigns.es
Azusa Murakami y Alexander Groves
Founders of Wine Studio
www.studioswine.com
Mario Minale y Kuniko Maeda
Studio Founders of Minale Maeda
www.minale-maeda.com
Daniera ter Haar y Christoph Branch
Founders of Raw Color
www.rawcolor.nl

Desk Job workshop with Tomas Kral

Paloma Cañizares
Architect
www.palomacanizares.com
Cutu Mazuelos y Eva Prego
Founders of Stone Designs
www.stone-dsgns.es

David Salaices
Director
www.davidsalaices.com
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Wood workshop with Alberto Marcos

Professional Opportunities
The Master of European Design Labs specifically centres on the chance
to encompass a wide professional field in the design realm, offering organisations and companies an experienced professional with a sense of
perspective, who can generate projects suited to their demands and profile and to those of the market.
Students of the Master of European Design Labs are prepared for positions as:
Senior designer in a studio or design company, able to lead projects
and initiatives and manage multidisciplinary teams.
Senior designer in any business or professional studio working on the
development of projects, processes, services, strategies and lines of communication.

TAXIDERMIA by Carla Cervera Díaz

Design consultant, as a freelancer or working at a design studio or
company.
Design manager, as a freelancer or at a design studio or company.
Freelance entrepreneur, setting up their own firm and developing a
quality brand.
Freelance designer.

Also, the master prepares students for the workplace, providing them
with skills, tools and capabilities that predispose them to a professional
world that is currently being redefined and that they themselves may
help define.

MEMORIES, A SENSORY RECONSTRUCTION OF REALITY by Vanessa Redondo Ángel
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Trips
The Master of European Design Labs is
planning three trips (domestic, international and intercontinental) during which
design studios, exhibitions, educational
institutions, museums, companies and
research institutions that represent a fundamental tool in the training of Masters of
Design and Innovation will be visited.

The presence of students in major cities provide them with a professional and
academic network. It is, in short, a unique
personal experience and a key form of
commitment to their careers. Contact with
cultures, landscapes and customs is essential for students to develop their full capacity and enhance a divergent way of thinking
outside the ordinary, giving rise to innovative and extraordinary ideas. In previous
editions our students visited destinations
such as:

•

Milan: the epicentre of industrial design during the month of April, where
the most relevant events around design
take place. Fairs like the Salone Internazionale del Mobile, Salone Satellite, La
Triennale, etc. display the most innovative design side of the field, featuring
established firms and emerging artists..

•

Barcelona: a city with a dynamic and
open, typically Mediterranean, character, where students can participate in exciting workshops at companies like Papa
Bubble and work with ceramics alongside professionals like Xavier Mañosa.

•

Tokyo: seen as a thriving center for creativity and culture, the Japanese capital
has an art scene in constant motion and
growth. Students may visit representative districts like Ginza, Shinjuku and Shibuya, Omotesand and the Modern Art
Museum and the Nakagawa Chemical
Showroom at the Nohinbashi CS Design
Center.

Stockholm
Copenhagen
London

Boisbuchet
Boston

Berlin
Paris

Milan

Madrid

Nueva York

San Francisco / Silicon Valley
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Tokio

Master of European Design Labs
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Workshops
Workshops are creative events based on
the combination of conceptual and practical exercises that allow students to discover new methodologies, strengthen
teamwork dynamics and encourage a
multidisciplinary approach, to apply the
knowledge acquired during the course.
In the Master of European Design Labs
the workshops are led by renowned European designers who work on exploring
with students the strategies and specific
aspects of design, from the analysis of
new materials and their application to the
public’s involvement in the design to conducting a reflection on different modes of
inquiry.
Some of the workshops which have been
conducted in previous editions include:
•

36

From Abstract to Specific.
mischer’traxler studio (Katharina
Mischer and Thomas Traxler). Product
Designers.
This workshop delved into the potential
of abstraction to spark imagination and
reach specific results. Tasks included
quick experiments with basic and creative materials to achieve new objects,
scenes, alternatives, art installations and
spontaneous concepts.

IED Master | Masters of Design and Innovation

•

We are. Pedro Ferreira (Founder and
Partner of Pedrita Studio).
The main objective of the workshop was
to deepen the sensitivity of the students
and to explore, leaving behind the daily
rat race, who they are, based on four
concepts: people, memories, places and
objects.

•

Design Movements. Rogers Stirck Harbour and Partners. Architecture Studio.
Within the iconic Domaine de Boisbuchet (France), a reference point in
design, students discussed the concept
of design from the perspective of movement, and how it defines our life and
relationship with the environment.

•

Vista Alegre. Isabel Abreu (Project Manager at Vista Alegre Atlantis), Paloma
Uriel (Architect) and Luisa GonzálezPortillo (Architect).
The aim of the workshop was to design
a collection of pieces in any of the materials with which the Portuguese company
works (glass, ceramic and porcelain),
based on their own interpretation of the
company and its history.

Ceramic and Rakú oven workshop

Circular Colour Tool workshop by Christoph Brach and Daniera ter Haar of Raw Color

Events and Publications
Each year the Masters of Design and Innovation culminate with the collective exhibition of the works by the students and the publication of the documentation from the
entire course in a book-catalogue.
Up to now, the IED Madrid has published seven books:
• Process European Design Labs 2007
• Trans European Design Labs 2008
• Expiry - In Transit European Design Labs 2009
• Identity European Design Labs 2010
• Masters of Design and Innovation: New visions, new leaders 2011
• Masters of Design and Innovation: New visions, new leaders 2012
• Masters of Design and Innovation: New visions, new leaders 2013

Each of them compiles the experiences from journeys, workshops and seminars, the
contributions of the Cultural Observatory, faculty and specialist guest information, the
CV of everyone taking part and the impressions of the MA Program Leader and the IED
Master director with regards to their development. They also include comprehensive
graphic documentation of the entire course.

Masters of Design and Innovation:
NEW VISIONS, NEW LEADERS 2013

Masters of Design and Innovation:
NEW VISIONS, NEW LEADERS 2012

Masters of Design and Innovation:
NEW VISIONS, NEW LEADERS 2011

IDENTITY
2010

Exhibition NEW VISIONS, NEW LEADERS.
Masters of Design and Innovation 2013

Exhibition NEW VISIONS, NEW LEADERS.
Masters of Design and Innovation 2012

Exhibition NEW VISIONS, NEW LEADERS.
Masters of Design and Innovation 2011

Exhibition IDENTITY. Master of European
Design Labs 2010
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EXPIRY - IN TRANSIT
2009

Exhibition EXPIRY - IN TRANSIT. Master of
European Design Labs 2009

TRANS
2008

Exhibition TRANS. Master of European
Design Labs 2008
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Institutions and Companies
All IED Master Madrid programmes include collaborations with companies and
institutions, both on a national and international level, which are interested in implementing real projects and initiatives in
the fields of design, innovation and communication.
The Masters of Design and Innovation
insist that students experience professional reality during their training, since
these projects represent a unique opportunity, offering direct contact with leading
companies from various sectors.
In recent editions, the Master of European Design Labs has enjoyed the cooperation of the La Real Fábrica de Vidrios
y Cristales de La Granja for the development of the theses by students such as M ª
Paz Collao and Sylar Chaoyuan Wang.
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The Royal Glass Factory of La Granja and
Glass was a real manufacturing space
built in the eighteenth century. Currently,
it continues to develop unique pieces of
glass with the original moulds, as master
craftsmen used to do. Our students, followed, along with the institution, the full
design process to the creation of the final
product by adapting the prototype to Baroque moulds.

THE FADING CULTURE project by Sylar Chaoyuan developed in collaboration with La Real Fábrica de Vidrios and Cristales de La Granja
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Job Placement International
The Companies Department is a service
offered by the IED Madrid with the aim of
providing advice and to help students access the business sector in a personal and
professional way.
The services on offer are useful to anyone
who wishes to carry out practical experience, find work, or, in general, to those
who want to explore and define their work,
study and career options, following the culmination of their training.
This department offers contacts, opportunities and meetings with companies, with
the aim of contributing to students’ insertion in the work market. The service is enhanced by the attitudes and initiatives of
the students themselves.

How to take part?
Students must submit their CV in Word or
PDF format. It will go on to be included in
our database and will be considered for all
selection processes suitable to the personal
and professional profile of each student.
It is advisable to attach a motivation letter in
which the student describes his or her interests and objectives.
We offer the opportunity to hold a personalised interview with any student who is
interested in this service, to help them with
their CV and to contribute to making their
entry into the work market easier. By appointment only.

How It Works
The IED Madrid follows the students and
former students who have been through
this department and the companies who
have expressed an interest, with the aim of
getting to know the results of the selection
processes.
iedmadrid.com/ied-empresas
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Welcome to the IED Madrid
More than forty-five years ago, the IED
emerged as an educational institution
working in all design disciplines, visual
communication and fashion, and boasts
thirteen schools in Spain, Italy and Brazil.
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The IED Madrid offers comprehensive
training for new design professionals, who
are aware of the time they are living in and
the environmental, social, economic and
political needs that will define future societies.

The IED has been present in Madrid for
twenty years, with two schools that serve
1,400 students. They are both set in the
city centre, next to the neighbourhoods of
Malasaña and Gran Vía.

Thanks to the constant relationship between our school and the business world,
all of the courses enjoy the support of a
wide range of companies and institutions.

At present, the IED Madrid is a Private
Centre for Higher Education in Design,
offering Higher Qualifications that are
equivalent to university degrees, as well
as MA and postgraduate courses, oneyear courses, specialisation and summer courses.

In addition, the IED Madrid is a cultural institution disseminating design and its connections with other disciplines, such as architecture, art, film and music. We organise
exhibitions, conferences and events linked
to our vision of the future, through innovation and experimentation.
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The Excellence of the IED Master
The IED Master is the postgraduate school
of the IED Madrid, a dynamic and innovative laboratory, focusing on debate and
research, which offers the best conditions
to learn in a strategic environment: a place
in which to think about the present and design the future.
The programmes at the IED Master have
been designed to offer continuous education, to provide students with efficient
training in the fields of design and communication, to face an increasingly demanding market. The training journey we offer
combines a cultural context, transverse
knowledge and technical specialisation.
All of the courses are characterised by offering students a multidisciplinary and international vision which involves carrying
out real world projects in collaboration
with companies and professionals from
the sector.
At the IED Master we aim to train future
professionals who can boast innovative
and creative profiles, which is essential
nowadays in order to successfully face the
demands of the current work market.
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We promote multidisciplinary knowledge
in the context of design and communication, achieving a wider perspective in
terms of the personal and professional development of our students.
We provide rigorous specialisation in each
specific professional area, with a teaching
methodology that combines theory and
practice, to culminate in a final project tutored by the best professionals in the sector.
We teach our students to develop highquality communication and management
skills with regard to the knowledge acquired.
The IED Master programmes are aimed at
students holding diplomas and degrees, as
well as professionals and freelancers working in the fields of design and communication, and the corporate world. They are
designed to offer high-quality training that
ensures an opportunity for personal and
professional growth.
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Studying in Madrid
Madrid is the “campus” of the IED Master.
A dynamic, accessible and sustainable city
based on an avant-garde cultural model.
Thanks to its location in the city centre and
the collaboration agreements established
with local institutions, such as the Madrid
City Hall, the students and collaborators of
the IED Madrid enjoy privileged access to
the large public centres for culture, arts and
education: the Biblioteca Nacional, La Casa
Encendida, the Museo Nacional Centro de
Arte Reina Sofía, the Museo del Prado, etc.
Living in Madrid also offers the chance to
take part in a lively and varied student atmosphere. The city boasts a rich educational choice (seven public universities, eight
private universities) as well as research centres, summer courses, forums, seminars and
specialisation courses, to name just a few.
The cultural life of Madrid, the quality and
quantity of its museums, cultural centres,
theatres, auditoriums and cinemas turn
it into a very active cultural centre, which
hosts some of the most important cultural
events of the year in Spain, such as ARCO
and PHotoEspaña.
Dynamic, multicultural, hospitable and
tolerant, its character as an open city
enhances its image as a space for the exchange of ideas and cultures, and favours
a welcoming atmosphere that combines
education, culture and fun.
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As an economic and financial centre, the
home of the main national and international
institutions and companies, the daily life in
Madrid brings together professionals from
all sectors, to constantly generate new professional opportunities.
It is an important link between Europe and
Latin America, the North of Africa and the
Middle East, thanks to its historic past and
its privileged geo-strategic position.
Its geographical position, infrastructures
and human capital, along with its quality
of life and projection to the future, turn Madrid into one of the most attractive cities in
which to live, study or work.

Hospitality Department
The IED Madrid has launched a new service
for international students and for those who
live outside Madrid, situated in the Palacio
de Altamira.
If you have any doubt or question, please
contact us by email at hospitality@madrid.
ied.es or by phone on +34 91 448 04 44.
All of the information regarding administrative procedures and student services in
Madrid is available in our online Student
Guide, at studentguide.es.
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General Information

ISTITUTO EUROPEO DI DESIGN. C/ Larra, 14 - 28004 Madrid. Mercantile register: Tome 7617, Book 0, Folio 201, Section
8, Page no. M - 123199, 1st registration. Director IED Madrid:
Riccardo Marzullo.
The IED offers Official Degrees in Design – Graphic Design,
Product Design, Interior Design (code 28073045), whose training
leads to the obtaining of an official and recognized qualification
by the Education Department of the Madrid Region, order number 364/2010, of the 2nd of February, 2011. Provisional study plans,
pending approval. Itineraries in the process of being regulated by
the Madrid Region. The IED also teaches courses leading to its
own qualifications, which do not lead to an official qualification,
– three-, two- and one-year courses, MAs, advanced training, specialization and summer courses. In some cases, special technical
skills will be required.
All courses are attendance-based. For any information on the
duration of each course, start and end dates, number of teaching
hours and practical hours, please see the leaflets for each department, available to all students. The cost of school material varies
depending on the course chose, ranging between €20 and €160.
Additionally, the cost of the necessary materials to carry out projects ranges, depending on the course chosen, between €30 and
€270. The cost of this material will be the responsibility of each
student, taking into account that the IED offers its students the
use of its IT, fashion and product design workshops. The courses
are taught from Monday to Friday at the premises of the IED, and,
occasionally, on Saturdays. The timetable runs from 9:00 to 23:00.
The minimum number of registrations to carry out a course is 15
students. The hours mentioned in each programme include teaching hours, project tutorials, practical classes in laboratories and
cultural visits, depending on each course.

IED Madrid
Palacio de Altamira
Flor Alta, 8
28004 Madrid
Tel. +34 91 448 04 44

IED Master
Larra, 14
28004 Madrid
Tel. +34 91 448 04 44

The IED offers a Professional Guidance Service to its students, as
well as the practical experience agreement form (a maximum of
400 hours) and the list of available companies. The registration
period opens eleven months before the start of the course, and
closes once the available places have been filled. The annual fee
is divided into a registration fee and a course fee. The reservation
of each place will be formalized by means of the payment of the
registration fee. The IED recognizes students’ right to drop out of
a course in certain cases. This information, as well as that describing the causes, formalities and consequences of the resolution of

The IED organizes a yearly competition to offer a grant which
may cover the course fee. As of the publication of this leaflet, the
IED Master Madrid has a faculty of active professionals made up
of 15 PhDs, 145 graduates and 53 professionals with other qualifications. The prices of the courses depend on their duration, the
credits offered, the language in which they are taught and the
provenance of each student. For more information please write
to info@madrid.ied.es.
REGISTRATION FEE PAYMENT: BANK DEPOSIT AND SUBMISSION OF THE BANK RECEIPT BY FAX TO 91 448 01 22 OR
E-MAIL TO info@madrid.ied.es SPECIFYING THE NAME OF
THE STUDENT. Payments from Spain: Banco Popular Español.
C/ Génova, 20 · 28004 Madrid. Istituto Europeo di Design. Account Number: 0075-0322-81-0600446618.
Payments from abroad: Banco Popular Español. C/ Génova, 20
· 28004 Madrid · Spain. Istituto Europeo di Design. Swift code:
POPUESMM. IBAN Code: ES65 0075-0322-81-0600446618. In
cash: CHEQUE MADE OUT TO ISTITUTO EUROPEO DI DESIGN S.L. CREDIT CARD (VISA, MASTERCARD). PAYMENT
OF THE COURSE FEE: A single payment of the total course fee
(by means of one of the payment options listed for the registration
fee), to be paid one month prior to the start of the course. Payment
in instalments by financing the course fee through a financial institution, processed one month prior to the start of the course, as
described in the information leaflet available to students at the
Information and Guidance Service and Administration offices of
the IED Madrid. Acceptance is subject to approval by the financial
institution.
The ISTITUTO EUROPEO DI DESIGN, S.L reserves the right to
update, modify or remove the information contained in this information leaflet. Additionally, the company fulfils all personal data
protection security measures as stated in RD 1720/2007.

the contract, is included in the general regulations, available to the
public at the offices of the Information and Guidance Service and
Administration Department.
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International Design Network
Milano, Roma, Torino, Venezia, Firenze, Cagliari, Madrid, Barcelona, São Paulo

